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There is no question that publication The E-Business (R)evolution: Living And Working In An Interconnected
World (2nd Edition) By Daniel Amor will certainly constantly offer you motivations. Even thisis merely a
publication The E-Business (R)evolution: Living And Working In An Interconnected World (2nd Edition)
By Daniel Amor; you could locate many genres and also kinds of books. From entertaining to experience to
politic, and scientific researches are all given. As just what we mention, below we provide those all, from
renowned writers as well as publisher in the world. This The E-Business (R)evolution: Living And Working
In An Interconnected World (2nd Edition) By Daniel Amor is among the compilations. Are you interested?
Takeit currently. Just how is the way? Find out more this short article!

From the Back Cover
The worldwide e-business bestseller...updated for the next phase of the revolution!

From strategy to tactics, technology to operations, The E-business (R)evolution is the world's #1 e-Business
briefing for every executive, entrepreneur, and planner. Now, Daniel Amor has thoroughly updated this
global best-seller, reflecting the seismic changes in the e-Business marketplace and showing how to profit
from the lessons of the dot-com crash. Amor offers fresh insights into every facet of doing business on the
Web—B2B, B2C, and beyond. Through real-world examples and business cases, you'll learn how to:

- Strengthen the business foundations underlying your e-Businessinitiative

- Tietechnology to your enterprise goals

- Architect tomorrow's robust, scalable e-Business infrastructures

- Integrate Web-based applications, client software, middleware, and back-end systems

- Leverage new CRM/eCRM, content management, and knowledge management technologies
- Anticipate and plan for the impact of pervasive computing, open source, and other key trends

Daniel Amor's The E-business (R)evolution, Second Edition: it's your complete, up-to-the-minute blueprint
for delivering on the promise of e-Business—and the profit.
About the Author

DANIEL AMOR, chief technologist, e-commerce for Hewlett-Packard in Germany, is also author of Internet
Future Strategies. How Pervasive Computing Services Will Change the World. He is currently involved in
several enterprise-class e-business projects for Hewlett-Packard throughout Europe and the Middle East.
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INTRODUCTION The New Paradigm

Over the last few years the Internet has evolved from a scientific network into a platform that is enabling a
new generation of businesses. The first wave of electronic business was fundamentally the exchange of
information. But, with time, more and more types of businesses have become available electronically.
Nowadays we can buy goods online, book vacations or have texts translated over the Internet in an instant.
Home banking, for example, is one application that is already provided by most banks around the world.
Looking up an ac-count balance, transferring money and performing other transactions are done every day
by millions of people. Public administration has discovered the Internet as a means to talk to the general
public at election times. And it will not be long before we see general elections decided on the Internet.

The reason | have called this book The E-business (R)evolution is twofold. Technology has revolutionized
the way we can do business, but business itself is only slowly adapting to the new possibilities. The New
Economy needs a new paradigm, but the process of conversion will take some time to complete. The
necessary technology is ready and waiting. The e-business in the title is not the same as IBM usesiit; it is
much more, as you will discover by reading this book. There is a reason why the "B" in e-business is not
written in capital letters, asin IBM's case.

The Internet is changing the concept of programming applications. We are moving toward pervasive
computing and electronic services. Jini technology is one of the first implementations of what one could call
"one world, one com-puter." Jini allows every device to talk to every other device in acommon language (a
device in this case can be anything with a silicon chip inside it and an Internet connection). Other companies
have started to develop similar paradigms, technologies and visions, such as IBM's T Spaces technology and
Hewlett-Packard's E-Services strategy.

Y ou have probably already heard of the empty refrigerator that sends an e-mail to the grocery with arequest
for fresh milk to be delivered to the doorstep before breakfast in the morning. Prototypes have already been
built. A bar-code reader is able to detect which products are put into the fridge and taken out afterward. For
many people, this may not be a necessity. The grocery store is more than just a place where people can buy
food. It is a social place where people meet, which cannot be simply replaced by two chips. But for those
who do not have the time to do the shopping, or are not able to walk to the store, this may become avaluable
option.

New technologies are emerging slowly. In Helsinki, for example, it is aready possible to pay for a soft drink
with a cellular phone. Instead of inserting coins into the vending machine it is possible to call the machine
with a cell phone, using a special number that in turn releases a can of soda. In Europe more people have
cellular phones than computers, therefore the crossover of communication technology and information
technology is on the verge of happening. Through cell-broadcast people with GSM cellular phones are able
to receive news flashes, which can keep them up-to-date on the latest political and financial developments.
The future of computing liesin devices-not stand-alone personal computers.

Other applications may be more useful to al of us, but the Internet is generally not designed to be a mass
medium such as television or radio. The Internet is an infrastructure for many mass and niche markets. Two
applications, which may be suitable for many car owners, are the following:

Life Saving—ATfter an accident the car is able to detect how severe the crash was and will call an ambulance
and the police, if appropriate. Pervasive Computing Pervasive computing is therefore the next logical step in
the evolution of computers. The Internet has enabled the connection of computers and allowed them to
exchange information. Connecting all types of devices will create a network that is thousands of times larger



than the current Internet, offering more than a simple exchange of information. It will enable businesses to
offer services, which can be as basic as, "print something onto the nearest printer" or as complex as, "create a
short document on the financial situation within the company." In such an interconnected world everything
becomes part of one huge system. This may sound like the evil Borgs in the Star Trek saga, who say: "You
will be assimilated." The Borgs are a civilization that work and live in a collective; they have only one mind.
Without the other members of the collective they are lost. Their mission isto assimilate al other cultures and
to incorporate all other technologies into their own. They believe that resistance to change is futile.
Hopefully the introduction of new technologies will not be based on pressure, but on agreements,
understanding and cooperation. It would be very worrisome if this goal were achieved on propriety
standards, and it could be totally superfluous if this goal were achieved by wasting useful resources. But it
can also mean aleap into the future if this New World is built on open systems, open sources, open standards
and open services. It remains to be seen if Jini will succeed, but the general direction is set, and everybody
will have to follow it over the next few years in order not to fall behind. Pervasive computing is only just
getting off the ground, but getting to know all about it will give you the edge over your competitors when it
comes to implementing it. But before getting into pervasive computing, one should think about one's
businessidea. In order to be successful on the Internet it is necessary to get that right first, otherwise the best
IT infrastructure will not be of any help. Business on the Net Today If you look at the current situation, you
can divide the Internet presence of enterprises into six phases. _ Phase 1: "Hello, I'm online, too"—In this
phase, the company has set up a Web page. However, no real structure is provided. There is no search
engine, there is only some of the product information, and there is no link to the current stock price and no
way to communicate with people within the company. _ Phase 2: " Structured Web site"—The Web site now
has a decent structure; you can use a search engine to search for keywords, see all the company information,
and exchange messages within the company. _ Phase 3. "Trying e-commerce"—The company is trying to
sell information, goods, etc., online, but the system is not connected to the real databases on the company
intranet. It is slow, costs alot of money and is not really secure. There is no way to hook up your company's
back-end system to the back-end of another company. _ Phase 4: "Doing e-business'—Y our Web site has a
direct link into the legacy systems of your intranet, allows retrieval of information from internal databases,
and uses secure protocols to transmit data between your company and the customer or another business. Y ou
are able to save costs and start making a profit from your online business. _ Phase 5: "Pervasive e-
business'—Using any device that contains a chip (cellular phone, car, etc.) people are able to connect to your
data and transmit or receive the desired information to do e-business. _ Phase 6: "One world, one
computer"—All chip-based devices are interconnected and create one huge information resource. The
devices are able to interchange any type of information on an object-oriented level. Applications are
transparent to these devices. Users won't know where the answerto theirproblemscamefrom. Most companies
nowadays are somewhere near or between phase 2 and phase 3. Most of them are moving toward phase 4.
One important part of this book is to show what will happen after phase 4. Pervasive computing is the most
likely thing to happen. This book will show what such aworld could look like and what the alternatives are.
It tries to identify the standards and the owners, and tries to find out what the Internet will be like in five
years time. Who Should Read This Book This book is intended for the electronic entrepreneur who is either
thinking about setting up an e-business or has already set one up. It provides you with a checklist of all the
important items in the e-business arena. Y ou can check immediately how much of your businessis ready to
go online. After having read this book you will be able to build up your own e-business or enhance it
dramatically to make it not only yet another Web page, but also a real financial stronghold for your
company. This book is the basis for your e-business decisions. The information given in this book is not
technological hype that will evaporate next year; it will be the basis for your e-business over the next few
years. The book covers all the topics required for a complete and secure e-business solution. It goes into
great depth in each topic, so that you will be competent enough to decide which of the solutions described
fits your needs best. The major question for all technologiesin this book is. "Why should | useit?' There are
enough books on how to use a technology and many people know how to do it, but many people forget to



ask why. Sometimes it makes sense to avoid new technologies, as it may only add extra overhead to the work
that needs to be done. So, whenever people come up to you and explain a new technology, do not ask how it
can be done, but why it should be done. This book contains many examples and links to Web pages. As the
Internet is changing every day, it cannot be guaranteed that every link will be available at the time of
reading. As a convenience to the readers, a Web site has been set up that contains a list of all examples used
in the book. The list on the Web site will be updated at regular intervals. In addition, the Web site will
contain links to other e-business sites and more information on the topics in the book. How This Book Is
Organized The book is divided into four parts. The first part is the foundation for online activities. It
introduces the reader to the basic concepts of the Internet and how to do business via the Internet. It takes
both technology and business into consideration, and does not forget to talk about the legal aspects of doing
business via the Internet. Finally, it explains how marketing on the Web should be done in order to be
successful. Without marketing, your online business will lack the visibility it requires to succeed. The second
part talks about how e-business applications are used for Internet-, intranet- or extranet-based applications. It
looks at the questions from all perspectives: client software, middleware, and back-end systems. Itsfocusis
on search engines, portals, shopping and ORM sites. Customer relationship management, content
management and knowledge management are such important parts of an e-business solution that | created an
extra chapter for these topics. Last but not least, one chapter is dedicated to communication possibilities via
the Internet. Using this information you are prepared to go online and discover other businesses, what they
offer and how they did it. The third part explains the technologies that are below your applications. Thisis
done from the technical and business points of view, to show you the business cases that are viable right
now. Each chapter contains a set of business cases that are evaluated, and it is explained how Internet
technologies help to resolve issues with the business cases and how to extend one's business through new
technology. The fourth part is an outlook into the future of electronic business, and gets into more detail on
how software and hardware will be developed in the future. The Open Source model is explained, as well as
how pervasive computing has been implemented. The last chapter of the book explores future possibilities.
Appendix A offers aglossary of e-business terms used throughout the book. In case you do not understand a
certain term, look here. Appendix B describes how a business can be moved to the Internet, and what is
required to do so. It not only lists the ideas, and the required hardware and software, but also goes into detail
regarding costs and the benefits. Appendix C is a short list of my favorite Web sites, ordered by subject
areas. Appendix D enters the world of localization and internationalization of Web sites and Appendix E
offers some insight on the death of dot.coms.
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can divide the Internet presence of enterprisesinto six phases. _ Phase 1. "Hello, I'm online, too"—In this
phase, the company has set up a Web page. However, no real structureis provided. Thereis no search
engine, thereis only some of the product information, and there is no link to the current stock price and no
way to communicate with people within the company. _ Phase 2: " Structured Web site"—The Web site now
has a decent structure; you can use a search engine to search for keywords, see al the company information,
and exchange messages within the company. _ Phase 3; "Trying e-commerce'—The company istrying to
sell information, goods, etc., online, but the system is not connected to the real databases on the company
intranet. It is low, costs alot of money and is not really secure. There is no way to hook up your company's
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direct link into the legacy systems of your intranet, allows retrieval of information from internal databases,
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are able to save costs and start making a profit from your online business. _ Phase 5: "Pervasive e-
business'—Using any device that contains a chip (cellular phone, car, etc.) people are able to connect to your
data and transmit or receive the desired information to do e-business. _ Phase 6: "One world, one
computer"—All chip-based devices are interconnected and create one huge information resource. The
devices are able to interchange any type of information on an object-oriented level. Applications are
transparent to these devices. Users won't know where the answerto theirproblemscamefrom. Maost companies
nowadays are somewhere near or between phase 2 and phase 3. Most of them are moving toward phase 4.
One important part of this book isto show what will happen after phase 4. Pervasive computing is the most
likely thing to happen. This book will show what such aworld could look like and what the alternatives are.
It tries to identify the standards and the owners, and tries to find out what the Internet will be likein five
yearstime. Who Should Read This Book This book is intended for the electronic entrepreneur who is either
thinking about setting up an e-business or has already set one up. It provides you with a checklist of all the
important items in the e-business arena. Y ou can check immediately how much of your business is ready to
go online. After having read this book you will be able to build up your own e-business or enhance it
dramatically to make it not only yet another Web page, but also areal financial stronghold for your
company. This book isthe basis for your e-business decisions. The information given in this book is not
technological hype that will evaporate next year; it will be the basis for your e-business over the next few



years. The book covers all the topics required for a complete and secure e-business solution. It goesinto
great depth in each topic, so that you will be competent enough to decide which of the solutions described
fits your needs best. The major question for all technologiesin this book is: "Why should | useit?' There are
enough books on how to use a technology and many people know how to do it, but many people forget to
ask why. Sometimes it makes sense to avoid new technologies, asit may only add extra overhead to the work
that needs to be done. So, whenever people come up to you and explain a new technology, do not ask how it
can be done, but why it should be done. This book contains many examples and links to Web pages. Asthe
Internet is changing every day, it cannot be guaranteed that every link will be available at the time of
reading. As a convenience to the readers, a Web site has been set up that contains alist of all examples used
in the book. The list on the Web site will be updated at regular intervals. In addition, the Web site will
contain links to other e-business sites and more information on the topics in the book. How This Book Is
Organized The book is divided into four parts. The first part is the foundation for online activities. It
introduces the reader to the basic concepts of the Internet and how to do business viathe Internet. It takes
both technology and business into consideration, and does not forget to talk about the legal aspects of doing
business viathe Internet. Finaly, it explains how marketing on the Web should be done in order to be
successful. Without marketing, your online business will lack the visibility it requires to succeed. The second
part talks about how e-business applications are used for Internet-, intranet- or extranet-based applications. It
looks at the questions from all perspectives: client software, middleware, and back-end systems. Itsfocusis
on search engines, portals, shopping and ORM sites. Customer relationship management, content
management and knowledge management are such important parts of an e-business solution that | created an
extra chapter for these topics. Last but not |east, one chapter is dedicated to communication possibilities via
the Internet. Using this information you are prepared to go online and discover other businesses, what they
offer and how they did it. The third part explains the technologies that are below your applications. Thisis
done from the technical and business points of view, to show you the business cases that are viable right
now. Each chapter contains a set of business cases that are evaluated, and it is explained how Internet
technologies help to resolve issues with the business cases and how to extend one's business through new
technology. The fourth part is an outlook into the future of electronic business, and gets into more detail on
how software and hardware will be developed in the future. The Open Source model is explained, aswell as
how pervasive computing has been implemented. The last chapter of the book explores future possibilities.
Appendix A offersaglossary of e-business terms used throughout the book. In case you do not understand a
certain term, look here. Appendix B describes how a business can be moved to the Internet, and what is
reguired to do so. It not only lists the ideas, and the required hardware and software, but also goesinto detail
regarding costs and the benefits. Appendix C isashort list of my favorite Web sites, ordered by subject
areas. Appendix D enters the world of localization and internationalization of Web sites and Appendix E
offers someinsight on the death of dot.coms. Most helpful customer reviews0 of O people found the
following review helpful.

Excellent book

By Mario Alberto Luna Pavo

If you need to know the history about the dot com and al the items abou it you need to read this book. :)12
of 12 people found the following review helpful.

Internet Handbook for Business and Technology People

By Gulay Kilic

The book of Daniel Amor is one of the best books on e-business, e-commerce, e-services and all other e-son
the market. It is not only very complete, but information is presented in avery structured way, making it easy
to read through the book very fast and efficiently and making it possible to skip parts, which may be of
interest at alater stage. The book iswritten in away that alayman is able to get up to speed without
explaining trivial topics. More advanced readers will profit from the in-depth explanations, by placing a
particular business case or technology into the overall solution. Internet business seems easy but has many
caveats, which are explained in this book and solutions are presented to overcome these problems.9 of 9



people found the following review helpful.

Good book to understand the e-business technologies

By A Customer

Most reviews dealing with this book relate on 2 points: - how great it is - how poorly edited it is The book
web site" [...] has similar reviews. | would like to propose another view : This book is very good but adress
only a specific public : - non technical people willing to understand e-biz related technol ogies and
architecture - IT people willing to get ageneral survey on e-biz with a strong emphasis on technology
Obviously, the book is the best documented survey on the technical side of e-biz, it coversall its component
and after reading it you'll understand why is JAVA so hot and XML so promising and how it works

On the other side, you will not be more knowledgeable about any business models or how you build you
build your site to anticipate for performance deterioration. The "hello i'm on hte web to e-biz" framework is
so obvious (by now, may be not the writing of the book) that it is not even relevant, also, the chapter on
marketing is very limited.

The next edition of the book should focus on its strenghts : presenting web technologies, applications and
products.

If you need a strong introduction to e-biz with technical emphasis, buy the book, other wise, go to more
business oriented reading or concrete (how to) technical book)See all 131 customer reviews...
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years. The book covers all the topics required for a complete and secure e-business solution. It goesinto
great depth in each topic, so that you will be competent enough to decide which of the solutions described
fits your needs best. The major question for all technologiesin this book is: "Why should | useit?' There are
enough books on how to use a technology and many people know how to do it, but many people forget to
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that needs to be done. So, whenever people come up to you and explain a new technology, do not ask how it
can be done, but why it should be done. This book contains many examples and links to Web pages. Asthe
Internet is changing every day, it cannot be guaranteed that every link will be available at the time of
reading. As a convenience to the readers, a Web site has been set up that contains alist of all examples used
in the book. The list on the Web site will be updated at regular intervals. In addition, the Web site will
contain links to other e-business sites and more information on the topics in the book. How This Book Is
Organized The book is divided into four parts. The first part is the foundation for online activities. It
introduces the reader to the basic concepts of the Internet and how to do business viathe Internet. It takes
both technology and business into consideration, and does not forget to talk about the legal aspects of doing
business viathe Internet. Finaly, it explains how marketing on the Web should be done in order to be
successful. Without marketing, your online business will lack the visibility it requires to succeed. The second
part talks about how e-business applications are used for Internet-, intranet- or extranet-based applications. It
looks at the questions from all perspectives: client software, middleware, and back-end systems. Itsfocusis
on search engines, portals, shopping and ORM sites. Customer relationship management, content
management and knowledge management are such important parts of an e-business solution that | created an
extra chapter for these topics. Last but not |east, one chapter is dedicated to communication possibilities via
the Internet. Using this information you are prepared to go online and discover other businesses, what they
offer and how they did it. The third part explains the technologies that are below your applications. Thisis
done from the technical and business points of view, to show you the business cases that are viable right
now. Each chapter contains a set of business cases that are evaluated, and it is explained how Internet
technologies help to resolve issues with the business cases and how to extend one's business through new
technology. The fourth part is an outlook into the future of electronic business, and gets into more detail on
how software and hardware will be developed in the future. The Open Source model is explained, aswell as
how pervasive computing has been implemented. The last chapter of the book explores future possibilities.
Appendix A offersaglossary of e-business terms used throughout the book. In case you do not understand a
certain term, look here. Appendix B describes how a business can be moved to the Internet, and what is
reguired to do so. It not only lists the ideas, and the required hardware and software, but also goesinto detail
regarding costs and the benefits. Appendix C isashort list of my favorite Web sites, ordered by subject
areas. Appendix D enters the world of localization and internationalization of Web sites and Appendix E
offers some insight on the death of dot.coms. There is no question that publication The E-Business
(R)evolution: Living And Working In An Interconnected World (2nd Edition) By Daniel Amor will certainly
constantly offer you motivations. Even thisis merely a publication The E-Business (R)evolution: Living And
Working In An Interconnected World (2nd Edition) By Daniel Amor; you could locate many genres and also
kinds of books. From entertaining to experience to politic, and scientific researches are all given. Asjust
what we mention, below we provide those all, from renowned writers as well as publisher in the world. This
The E-Business (R)evolution: Living And Working In An Interconnected World (2nd Edition) By Daniel
Amor is among the compilations. Are you interested? Take it currently. Just how is the way? Find out more
this short article!



